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...let's share the news online...

More than 25 European Pavilions in Shanghai

Around 50 European cities and local governments involved in the Urban Best Practices Area (UBPA)

Barcelona, Bilbao, Bologna, Bonn-Bukhara, Basel - Geneva - Zurich, Dusseldorf, Freiburg, Liverpool, London, Madrid, Milan, Paris - lle de France,
Prague, Rhénes-Alpes, Rotterdam, Sanfiago de Compostela, Saint-Peterbourg, Venice, Zaragoza.

...and showcase our strenghts during 2010 Shanghai World Expo !

With a growing and diverse population of European Citizens bounded by a deep cultural, political, philosophical, artistical roots, European coutries
and cities enjoy some of the best places in the World  fo live

fo study

fo travel

fo work

and to invest.



Project introduction . >

political and economical system are we building for our children, while learning from our mistakes ¢ How coﬁ Europe lead ’r WO to a Ue’r’rer

fairer and more prosperous World ¢ How can our growing cities still be enjoyable and sustainable, in reggﬁ;ls fo o roverconsur ifestyle 2 These
are the questions the people are really interested in... so should be any Worlgj\ﬁqpo participant. {’* \g 5‘ &
At the same time, we believe Internet is the most efficient (mass-)media Wh@fe Q’é)bhc spaces can ’Q@ll’r to exchange ffqély m@f’rhe m?/ssues
that concern us all. In its humble way, our project is about dlsploymg on eWhOPEurope Europecgfcgun’rnes/a dco ggxqt their best. We,
as Europeans, should take the opportunity of the Expo to show Chgno the WQHd how Europe s, inits ¢ own<W0y of |’rszf|me with world-
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The structure of the existing website is organised around 7 main parts : g\ %JMX RV
* Home page : infroduction and latest news about the EU Pavilions g LA & S~ :

* Shanghai 2010: infroduction about Shanghai World Expo, the theme oofd the main venues and
* European Pavilions: presentation of each country’s povmorﬂmgeme architecture, sp C?GITIGSQ?)D\I’ n
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linked websites...) )7 ), N /

* Urban Best Practices: information about EU projects in UBP/A - {/ \ M/\/

* News & Events: latest news and events about Shanghai Wprg Expo - upéo’red ona qukly basis \ ) LS o~

* Web 2.0: online resources to connect and interact obou’r/Sh nghai Wgrtd Expo v K\ <‘\> Ai\“&\ Ay
/ ——J\/ /
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+ a “Plan your trip” section to help users organize their stay in Shonghcu (Flights/Visa, Hotels, Res’rm{rdn’rs Shop@@g Art/Culture, Map/Transport,
Tickets, Guided Tours and Best Deals).
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The content of around 150+ pages is provided
inEnglish andis also available in 50+ languages
thanks to Google Translate.

Text, images andrich content are updated on
aregular basis to give users the most accurate
information about EU projects before, during
and after the World Expo.

Designed to raise awareness of the Expo both
in Europe and in Asia, the website aims to
showcase online the exciting projects and
pavilions that deserve a worlwide audience.
Feedbacks are always welcomed to help
updating the content and upgrading the
main features.
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China Pavilion - The Crown of the East
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Targets

* International English-speaking web users, especially European citizens,
based in Europe and in Asia

* International people living or travelling in Shanghai (expatriates,
workers, tourists, students...)

* Chinese webusers in China and all over the world. 70 millon visitors
are expected to attend the Expo, with 60 million Chinese people.

Website promotion and SEO

Links on different websites :
e 2010 Shanghai World Expo related websites and blogs
* Embassies and Consulates websites
* European public insitutions websites
* European pavilions websites

Indexing on main search engines, portals and SNS : Google, Yahoo, Baidu,
Sogou, Linked In...

Qualified trafic

Full details on request.

Webhosting and Analytical tool

Webhosting provider: DreamHost, in USA to guarantee the
best accessibility from from China to Europe.

Google Analytics (statistics of connexion).

= —
| October 12, 2009 |

~nl 20.96% Bounce Rate

A 00:06:12 Avg. Time on Site



Advertising on the website

4 main reasons to advertise on www.2010shangh
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Upgrade your brand image and
awareness in Europe and in Asia

thanks to a fanstatic media
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Become our official partner
and help us making the Chinese website possible, with enhanced features and even more content !

2010 Shanghai Expo will not only be the world largest event in ferms of audience
but also the first Expo ever to be fully displayed online. With the help of a
great number of internet and mobile related projects, Shanghai World Expo
will be accessible to anyone, anytime, providing virtual visitors with 3D lifelike
experiences, real-time interaction and a global platform to allow everyone’s
online presence at the Expo (through the www.expo.cn project and WEB2.0
websites including but not limited to Twitter, Facebook, Linkedin, SlideShare,
YouTube, Kaixin001, QQ), Xiaonei...).

You can be part of this process and become official partner of our digital project
and enjoy a great media exposure on the Internet, the main source of information
for infernational and local audience interested in the 2010 World Expo. Gold or
Silver partnerships will allow your pavilion, private or public institution to display
a permanent full page and branded banners on our website. Both partnerships
represent a very smart and efficient way to enhance your communication
strategy over a 6é-month global event. You can also exchange links or become
a media partner to help us spread the news.

Contact us for more details: info@2010shanghai.eu
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creatlve services

INEW SENSE

DESIGN

Méo (en Chine) - www.meoenchine.com / Shanghai

Méo en Chine is a Sino-French communication agency specialized on the Chinese market. Based in
Shanghai, our multi-cultural team provides turnkey marketing solutions and tailor-made communication
services : consulting / design and production of web and print materials / press and public relations.

MeiAo Creative - www.meiao-creative.com / Honk Kong

MeiAo Creative is a clean creative factory with imagination (knowledge and skills) as main raw materials
to design and deliver creative services wherever you are thanks to the World Wide Web.

New Sense — www.new-sense.org / Beijing

New Sense is a design communication agency that produces creative communications packages in
managing projects from conception and implementation to production. New Sense provides the insight,
ideas and tools that will support your company’s communication initiatives such as setting up a brand,
launching a product, selling a service or adapting a message to the Chinese market.

info@2010shanghai.eu



www.2010shanghai.eu
info@2010shanghai.eu



